NARRATIVE NONFICTION:  essays
Gerhardt, ENGL 398R
Goals:  To learn to write in the narrative form, to incorporate “research” into the story, to write concisely in a publishable shorter format, and to accommodate a specific audience.

You will write two essays about two different topics. The first one should be 2-3 pages long. The second should be at least 5 pages long. Most publishers are not looking for long essays these days. Short is good. The American public (even in academic circles) has a very short attention span, and the advent of electronic publishing in the form of websites and blogs calls for very short prose. A "typical" essay runs from 1,000 words to 1,500.

One exception to the length:  You might hit a groove and find a real theme this semester -- a potential book project. And perhaps you would want to develop that in this class while you have access to feedback and criticism. In this case, your 5-page essay could run a bit longer (no more than 8 pages, please). 

The first essay, due early in the semester (see syllabus), will be work-shopped in small groups of four students. Because of the very short length, most students find that a personal narrative works best in this format.  The five pager will receive a formal, full-class workshop.  You will sign up for this workshop, and your essay will be due one week before the workshop date.
The subject for your essay is up to you. At this point in the semester we have already looked at several short narrative essays to help you understand the form and give you ideas for topics:  The Kiss, Video, On The Couch, Prague, Technoskeptic, and Fifteen. You might also want to look at essays by Jeanne Marie Laskas, Anne Lamott, David Sedaris and other authors for examples of this type of short narrative work. 

You choose what to write about. I offer no real restrictions on this. You choose your style, your audience, your rhetorical situation and make it known to the class.  I will be meeting with you during conferences, at which time we can work on and develop your ideas. 
At the top of each essay, include a potential audience description and a potential publisher.  Remember:  The students and I are not necessarily your audience.  Consult/include at least two sources.
The grade will be based on all or part of the following:

1.  Marketing.  Does the piece feel right for a particular audience/publisher? Look at length, tone, intro, ending, style, voice, visuals and other elements.
2. Quality of writing/Quality of editing.  Content/Style/Grammar and Spelling.  

Rubric

A=  Work is ready to be published.  Needs only a few very minor edits (a word deleted or a comma inserted, etc.)  An editor would be excited by this piece, thrilled even, and accept it for publication. Related to this, the piece fully accommodates the specific audience, and there are no questions concerning readership.  This draft is ready to be shared with your boss/editor. A=superior/excellent

B=  Work is high quality, and editor would ask you to revise it again and resubmit it. Editor feels strongly or hopes that one more edit might put the piece into his “yes” pile.  Editor probably would be able to publish the piece. Editor would definitely work with you again.  This draft is ready to be shared with your friends/peers.  B=above average, better than most

C=  Work needs several edits. Editor feels this piece would work only after several edits. Usually editing is needed in several areas – punctuation, for example, and content issues. Editor would not publish the piece in its current incarnation.  This is draft is ready to be shared with your mom/cousin.  C=average, not bad, but not quite there yet

D=  Same as above, only the piece has a major flaw, or several major flaws. For example, the audience is all wrong for this particular piece. Editor would not publish this.  This draft is not ready to be shared.
F=  Editor would not publish this and would not work with you again. This draft not ready to be shared.
PUBLISHER ANALYSIS:

What makes each publisher unique and why should you care?

Gerhardt, ENGL 398R
Goals:  To make sure we understand what a publisher wants before we send our work there; to understand audience; to familiarize ourselves with the vast differences that exist between various publishers/markets; to practice writing/editing.

You can not really succeed in the publishing world without understanding what makes each publisher tick. Not only should you familiarize yourself with each publisher's niche, but also with the personal whims, likes and dislikes of the actual editor.  All of this information is available online, by word of mouth and in big, fat books. 

Audience for this assignment:  your instructor. Please entertain me. In terms of style, this document should read like an essay or a movie review. Have fun with it. Be creative.

In this assignment you will examine a publisher of your choice and write a two-page analysis that explores all or most of the following:

1. What kind of essays, books or other writing do they publish?  How do you know? 

2. Do they accept unsolicited work?  With or without agent representation?

3.  How old is the publishing house, where located, how large (both in terms of people and dollars), and what might this history tell you?

4.  What are the particulars about submitting a MS to this publisher? (online? snail mail? double space? send query? send MS with no query? receives 1,000 queries a week? pays nothing? pays $10 per page? reads only in summer? etc.)

Consult at least four sources:

· Publisher's web site (if they have one)

· Additional web sites

· Books such as "Writer's Market" and "Writer's Guide to Book Editors and Literary Agents"

· Trade magazines such as "Ad Age," "Editor and Publisher," "Poets and Writers," "Columbia Journalism Magazine," and organizations such as Council of Literary Magazines and Presses (CLMP) or Associated Writers Program (AWP) and Writer's Digest publications

QUERY LETTERS:  GETTING YOUR IDEA OUT THERE

Gerhardt, ENGL 398-R

Goals:  To learn the language of self-promotion/marketing; to learn to pitch ideas; to learn audience accommodation to practice writing/editing.

Query letters are the sole road to publication (other than cocktail party schmoozing). They are extremely important. Your whole career rests on these short documents.  You must take into account audience, style, word choice, length, ethos, logos, pathos. You must be exciting, interesting and just right in terms of timing and tone.

Your assignment:  chose one of the types of query letters below and write a letter to a real editor or a real publication where you would like to work or to see your work published. It is not required but a good idea to model this assignment on a “real” project – for example, you want to get your 3-page or 5-page essay published and you pitch it to a real publication that would actually publish it.

Please read the four sample letters on the website. 
1.  Standard Query.  A one-page letter that briefly highlights your idea, explaining the "hook" and why it's right for that particular publication's readers. Should include one introductory graph, one graph devoted to the "idea" and one wrap-up graph that usually highlights your own credentials (college degrees, experience with the topic, etc.)

2.  "I'd like to write for you" query.  You really love a particular publication and want to either write for them as a freelancer or get a job there as a writer. You don't have particular ideas at the moment, but want to introduce yourself, perhaps meet the editor, have lunch (if you live in the same town or are rich enough to fly around the country). This sort of letter can be very successful in terms of getting your name out there, meeting people, establishing contacts and setting up future work.  Letter should include graph about self, credentials, etc. Should also include perhaps a graph about why you want to write for that particular publication -- why do you like it?  Why would you be a good fit?  Be careful with this part. Be brief. Be subtle. Editors know B.S. when they see it. Unfortunately, I do not have a good example of this type query on the website.

Pointers for both types:

1.  Read the publication, several issues.

2.  Find and study the Writer's Guidelines, if available
3.  Send your query

· Do your homework. Never write to an editor without thoroughly researching that person and the publication.

· Be brief. Nothing bores an editor more than long-winded letters.

· Eliminate ALL typos and errors of any kind or the letter goes right into the trash.

· Be intuitive. Be smart. Don't send something funny to a serious editor of a funeral director's trade publication. Seems obvious, but it's the number one reason ideas get rejected. That, and the next point....

· Write well. If your letter is not well written, why in the heck would someone want you to write for him/her?  If you write well, but your idea is a little goofy or off-target, the editor most likely will give you an assignment anyway.
· Never use more than two fonts or typefaces (one serif, one sans serif). We will review this and other formats in class.

Specifics/Tips (we will cover these in class):
· Relevant coursework includes advanced sociology......

· Mention advanced writing, creative nonfiction and fiction writing. Mention the professor if relevant.
· Get the name/address right -- no PO boxes

· Lower case courses and departmental labels:  psychology, sociology, unless it's a language

· Lower case all titles unless they precede a name -- Fire Chief Joe Smith vs Joe Smith, fire chief 

· Underline or italicize names of pubs in the letter body
